Consultation Highlights - January 2016

INTRODUCTION & METHODOLOGY
Pink Saltire (SCIO) is a new charitable organisation established in 2015 and awarded Big Lottery Fund
cash through the ‘Investing in Ideas’ programme to carry out a feasibility study into ideas for a new
engaging media platform in Scotland which promotes the voices and issues of LGBTI people.
As part of this Pink Saltire (PS) feasibility study, the Trustees were determined that research and
gathering community opinion was essential due to a lack of any significant work in this area in the past,
and so we designed a digital web survey (supported by Survey Monkey) as well as a series of public
meetings across the country, from Shetland to the Borders.
We were also keen to gather views and opinions from the existing Scottish LGBTI Media sector - a
small but dedicated and enthusiastic group of individuals who are already publishing their own content
through different media channels such as print magazines, online, radio and community newsletters.
We invited the Editors of ScotsGay Magazine, Scene Alba, UnDividing Lines and KaleidoScot to
respond to a number of set questions. Their responses will feed into our feasibility study for our Board
of Trustees.
This brief summary publishes the results of the web survey which had 111 self-selecting respondents;
the public meetings; and a live ‘virtual’ meeting held using the Periscope video service with 70 viewers
(42 live, 28 playback). All data was gathered and meetings held during January 2016. All data is
publicly and transparently available to any individual or organisation with an interest in LGBTI
representation in the media.

Comparative Success
The Trustees were keen to draw comparisons between our research and changes in attitudes to the
media, but due to a lack of research in the sector in the past we were unable to draw direct
comparisons. We have instead used the most recent and most comprehensive research conducted on
LGBT life in Scotland - The Scottish LGBT Equality Report published in June 2015 by The Equality
Network (EN). This was based on a similar format of surveys and public meetings held between
November 2012 and March 2013, with 1052 survey responses and 150 attendees at the meetings.
Representation of LGBT issues in the media was one of several topics covered in the Equality Network
report.
One simplistic comparative index would be to calculate the extent of social reach in our Media Matters
consultation with the EN report. Although figures are not available for the time period of the Equality
Network survey in 2012/13, they have a social reach today of over 21,717 on social media (Facebook &
Twitter) compared to Pink Saltire of 628 (reflecting the age of our organisation). A rather crude and
unscientific comparison would place PS social reach at 28% of our audience versus EN of 5%, but we
acknowledge the organisations social media followers would most likely have been lower in 2012/13
which increases the EN rate of social reach beyond this %. This method of comparison also assumes
everyone who took part in the survey and consultation is also following us on social media, which is
unlikely.
The reality is, due to no significant research like this being conducted in Scotland, there is no
worthwhile comparison to be drawn.

Data Confidence
The total web survey size was reduced to 108 responses after 3 non-Scottish
responses were removed. Respondents were tracked by their IP address at our
survey provider (Survey Monkey) so respondents could only take the survey
once. We experienced only 3 breaches of this duplication and these have been
removed from the sample.

What You Said
We’ve highlighted a number of comments, both positive and negative, from the web survey and the
public meetings throughout this Summary. We think reflecting the voices of LGBTI people that took part
are the most important part of our work and we thank everyone for their participation. Any criticism or
opinion is received constructively.

January 15th 5:17pm
“Talk about
interesting and
engaging stories.
Too much celeb
gossip and sleaze
in the gay media,
it needs to mature
beyond click bait.“

HIGHLIGHTS - Web Survey
Key Findings
•

87% of respondents believe isolation of LGBTI people can be tackled through a strong
media presence and better connected communities, therefore linking one of the key social
mobility factors to the influence of media and the wider community.

•

74% believe more high profile media campaigns would help tackle prejudice and
discrimination (increasing to 87% amongst those who identify as Lesbian).

•

Given the choice of improving equality and diversity in news on TV, Radio, Online or Print,
60% said they want to see greater equality and diversity in ALL areas of the media. Only 6%
were satisfied that we have a good balance of diversity in the media. 29% said they would
like improvements made to equality and diversity on TV, the highest individual sector score.

•

Across all respondents, 73% ranked Online as their most used daily media channel, followed
by TV, Radio then Print.

•

69% of those who took part in the survey want their news and information from a mix of
sources, including mainstream as well as more specific Scottish content.

•

Transgender respondents identified a significant disconnect with both the national and
Scottish media outlets and, although the sample size is small, this group is statistically
significant versus other groups. When asked if LGBTI issues were reflected positively in the
media during 2015, 79% gave a neutral or negative response versus 69% of non-Trans
respondents. Most respondents had heard of Pink News (74%) and used it regularly (32%)
compared to KaleidoScot, which 47% of Transgender respondents hadn't heard of.
Transgender respondents were equally unaware of the other Scottish outlets such as
ScotsGay (53% hadn't heard of); Xpress Radio Scotland (84% hadn't heard of) and
extending to mainstream magazines Diva and Attitude (63% hadn't heard of). These trends
were not prevalent amongst other groups.

Demographics
•
•

71% of respondents were aged 30 or over; 5% were 17 or under
50% of respondents identified as Gay; 18% as Transgender; 16% Bisexual; 15% Lesbian
(note that this question had the option of multiple choice and therefore some respondents selected more than
one answer, eg. Transgender Lesbian)
Of the overall respondents, 53% lived in a city (Glas, Edin, Abdn, Dundee & Inverness)

•
Interestingly, of the respondents who identified as Gay, 60% lived in Cities, reducing to 47% for those
who said they are Transgender and down to 37% of those identifying as Lesbian.

January 8th - 6:06pm
“Some media outlets are a bit
too quick to become hardline /
confrontational which I feel runs
the risk of this image becoming
the norm for LGBTI people.”

January 15th 4:25pm
“Schools need to
teach children
about the different
sexualities. I’ve
been bullied
throughout my life
because I’m
pansexual and I’ve
never been taken
seriously. Kids
needs to be taught
to be open
minded.”

January 9th - 10:30pm
“New media tools aren't needed, lets
all contribute more usefully to those
we already have otherwise we’re
being more divisive and threatening
the [existing] media outlets we do
have. The ideas you’re expressing
seem to disguise conflicting and
power grabbing motives and I feel
they are very suspect.”

Media Outlets - recognition and use
It was important for us during this exercise to recognise and understand the existing trends for media
use by the Scottish LGBTI community. Respondents helped offer a number of comments about the
organisations they trust and use often, covering national and Scottish equality news/information outlets.

ONLINE - Pink News was by far the most
popular media outlet for survey respondents 75% had heard of the site and 29% use on a
regular basis (higher amongst Transgender
responses at 32%). The Scottish LGBTI news
site, KaleidoScot was known by 54% of all
respondents, with 13% saying they use it
regularly.

RADIO - 46% of respondents had heard of
Gaydio but only 8% use it regularly, this
compares to 51% who know about Xpress
Radio Scotland, but only 5% say they use it
regularly. (Should be noted that the station appears to have been off air during this survey period).

PRINT - The long-standing Scottish LGBT print outlet, ScotsGay Magazine, was known by 78% of
respondents with 18% saying they use it regularly. This compared to 72% for Attitude Magazine with
14% using it regularly. Overall, 63% had heard of Diva magazine, but only 6% use it, and this increased
to 12% among those who identified as Lesbian. New-comers fared well in this small test of market
penetration, with womens magazine Gaia being known by 34% of respondents; Scene Alba Magazine
by 28% and UnDividing Lines by 19%.
As you might have expected, those who identified as Gay had heard of the national titles Attitude and
Gay Times with 99% saying they had heard of the outlets, although only 27% use Attitude regularly and
15% use Gay Times. 93% of people who identified as Gay had heard of ScotsGay with 31% using it
regularly, making it more popular amongst this group of respondents than the mainstream titles.
Although the sample size is low, as previously noted, 75% of those who identified as Lesbian had heard
of Diva magazine and 44% had heard of Gaia Magazine.

January 30th - 4:22pm
“Lots more images where gay
couples are normalised, holding
hands or kissing. Include them
with other couples, not
featured, but just included.”

What you said
58 people chose to leave a comment during the web survey on how they would improve equality and
diversity using new media, unfortunately we cant highlight them all in this summary, but we’ve selected
some below (both positive and negative):
January 10th - 4:08am
New media tools will continue to evolve with
mainstream media as it evolves too. It’s old
media that there’s a problem with.
January 13th - 2:01pm
Showing everyday life of LGBTI community is
good rather than the focus being on hate crime.
January 13th - 10:18pm
There needs to be more information for young
people, as often LGBT issues aren't discussed in
school.
January 14th - 8:36am
Use more real people for real situations. Gay
people for gay issues; Transgender people for T
issues etc.
January 22nd - 3:46pm
Educate kids in late primary school and by using
online media to help illustrate that.

January 25th - 6:32am
Ensure that effeminate gays and butch lesbians
are not the only portrayal in campaigns.
January 25th - 2:21pm
News documents online and in print needs to be
made into more accessible formats as a regular
thing not as a special arrangement. Better
disability awareness training for venue staff.
January 26th - 8:37am
Its an improvement having someone ask our
opinion! Good on Pink Saltire for trying to speak
to an often critical audience.
January 26th - 2:09pm
I would create a series of tv and radio adverts to
show the diversity and tackle homophobia
January 28th - 12;19am
Let the cis [cisgender] people know that they are
cis, give trans kids who don't know they can
transition the option to not conform to their
assigned gender. Maybe we can create an app
or simply an online forum for closeted / at-risk
GSM people to anonymously talk to one another.

HIGHLIGHTS - Public Meetings
We held 10 meetings during January 2016 to engage those who felt strongly about the media and its
representation of the LGBTI community and common issues. Events were held in Glasgow, Edinburgh,
Lerwick, Dundee, Aberdeen, Dunfermline, Dumfries, Hawick, Ayr and Inverness. The events were well
publicised, including social media advertising targeted at each geographic area, and Pink Saltire were
supported by other groups and individuals around the country who shared the events on social media
and in newsletters to members.
We also held an event on Periscope (a broadcasting app that allows anyone to record Live video
content and gain viewers from across the world, who can then comment with their thoughts and
opinions). The live broadcast was chaired by Stuart Duffy from our organisation with guest speakers
Bruce Fraser (Xpress Radio Scotland) and Alanna-Jane Higginson (Gaia Magazine). The broadcast
had 42 live viewers and 28 playback viewers. Periscope content is stored for only 24 hours on the hosts
servers.

Key Findings
•Collaboration is a top priority, any media outlet needs to work with other groups
•A mix of content is more appealing and will gain repeat visitors
•Multi-channel content is the way forward, offering holistic analysis of issues and
reaching different audiences
•Real people are essential - giving a voice to the community means also making it
a representative voice. More Bisexual, Trans and Non-Binary commentators are
needed in the Scottish media.
•Credibility is essential, the quality of any content is more important than quantity

Overwhelmingly, those who attended the meetings indicated they were frustrated by a lack of realistic
representation of their lives in the media. They told us they want to see more media outlets and more
opportunities to have a say, reflecting the issues (often not equality or diversity related) which affect
their lives. They want to be engaged and take part in the debate, contributing content as much as
consuming it.
They told us very clearly that issues which affect the LGBTI community in Glasgow and Edinburgh can
often be very different to the priorities for those living in our smaller towns and villages. Without doubt,
positive social attitudes towards LGBTI people and ‘acceptance’ exists outside the Central Belt - infact
we heard many positive stories of inclusive attitudes across the country and the great work that
community-led organisations are doing to make it safe for everyone to be who they are.
But we also heard quite clearly about the isolation some
members of our community feel. Whether a perceived
negative or homo/bi/transphobic attitude exists locally or
when there are real fears about hate crime and violence
towards individuals, it has the same effect of keeping
some people in the ‘closet’ and often shut off in ways
from society.
In Aberdeen, we heard an opinion that the community
itself can often be to blame - too easy to throw negativity
at those trying to make a difference and raise the profile
of issues, such as Trans rights and acceptable language.

What You Said
We’ve highlighted a number of comments from those who took part in the meetings:
“LGBT media is mostly written by and for LGB people - the T is forgotten.
Its the same for non-binary and gender fluid people. It’s frustrating and
needs to change.”
“We seem to be in a phase [in the media] of creating Trophy Boys and
Trophy Girls and thats ok to get a story trending but they need real depth
and to reflect real lives to be credible.”
“We seem to be coming to a turning point in Scotland, we’re not being
shown as a ‘freak show’ anymore, but as an everyday part of society in
the media and that’s great.”
“We need media and journalists with an opinion in the gay community - papers and magazines are
always started because they have an agenda. Yes they should report the facts but they have an agenda
too - we want to hear opinions about the issues. We need that here in Scotland more.”
“I feel very under-represented in the media as a lesbian, everything is very sexualised.”
“People with disabilities are just forgotten about, there’s no coverage.”
“It’s so important to get across to people in Scotland that you’re not alone and that its ok to be LGBT
and the media can help do that.”
“Being Trans doesn't define who you are, actually just showing that people are more than gender or
sexuality is really important. It’s not done enough in Scotland.”
“Magazines like Diva don't represent people like me - its always got Claire Balding or some celebrity,
not real people and real stories. We need something local, its such a lost opportunity.”
“Young people don't need to know every single detail [of LGBT history] - we fought these fights so they
didn't have to know. We should focus on the challenges that still exist today.”
“If you have a quality publication it will last - so many platforms are fighting for the same money and
attention, but its often the quality thats the only thing between them.”

Feedback
Inevitably we received criticism during our first public consultation too and we have been open to
receive all comments and constructive feedback.
From all the interaction and engagement over the month, we received one social media comment that
some of our questions displayed bias and also that our gender and sexual identity question (Q2) was
unsuitable as many would rightly want to choose more than one box to identify their gender but also
their sexuality - this question was infact always a multiple choice and as such unlimited. For this
consultation we were not concerned with the gender or sexuality of respondents, and they are referred
to in this summary as simply noteworthy, not policy-shaping.
We designed our questions in the survey to be provocative and to
generate a reaction, together with playing the ‘devils advocate’ role
during our public meetings to stimulate and encourage debate. We
believe our question set delivered the objective we set out to achieve,
which was to help provide public opinion and inform the Feasibility
Study.
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